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GENERAL INFORMATION 


The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the history and geog¬ 
raphy of Lake County, Illinois from its earliest known inhabitants to the 
present. The Curt Teich Postcard Archives is a section of the Museum, 
devoted to the preservation and interpretation of the postcard format of 
visual information and to the care of the industrial archives of the Curt 
Teich Company of Chicago. The Teich industrial archives includes pho¬ 
tographs and postcards of subjects related to North American twentieth 
century culture. 

The Lake County Museum is a department of the 
Lake County Forest Preserves. 

Location About 40 miles northwest of Chicago in the 

Lakewood Forest Preserve. 

Route 176 and Fairfield Road 

Wauconda, Illinois 60084 (847) 526-7878 

(847) 526-8638 Curt Teich Postcard Archives 

Fax (847) 526-1545 


Archives Building 

Curt Teich 
Archives and 
Lake County 
Archives 


Museum 

Exhibition 


Admission 


Office hours 8:30 a.m. to 4:30 p.m. Monday - Friday. 
Research hours 9:00 a.m. to noon and 1:00 p.m. to 4 p.m. 
Monday - Friday by appointment. 


Open Monday through Saturday 11:00 a.m. to 4:30 p.m. 
Sunday 1:00 p.m. to 4:30 p.m. Morning hours are 
reserved for school tours. The permanent exhibit of the 
Curt Teich Archives "America in a Postcard Mirror" is on 
view during gallery hours. 


$2.50 for adults, $1.00 for students. Tuesday is a free 
day for all visitors. Admission is always free for Curt Teich 
Archives and Lake County Museum Association members. 



By the 1950s, the 16-foot concrete statues of Paul Bunyan and Babe the Blue Ox in 
Falls. Curt Teich Archives 4CK1508. 1954. 


Bemidji, Minnesota were the second most photographed site in the United States after Niagara 


JOIN US - 

The Curt Teich Postcard Archives needs your support to maintain quality 
preservation of its collections and to find new ways of making its 
resources available. 

Your membership or donation to the Curt Teich Archives will help pro¬ 
vide professional staff to care for the Archives, will aid in the ongoing 
effort to preserve the artifacts through environmental monitoring, conser¬ 
vation procedures and materials, and will help support methods of bring¬ 
ing this unique material to the public through exhibits, publications, and 
research services. 

The Curt Teich Archives at the Lake County Museum is a valuable 
resource of historically significant photographs; images that tell the history 
of the twentieth century. 


Enroll now as a member of the Curt Teich Postcard Archives. 
Annual Membership: 


Individual 

$ 

25.00 

Family 

$ 

30.00 

Institution/Group 

$ 

40.00 

Contributing 

$ 

60.00 

Sustaining 

$ 

150.00 

Life (One-time payment) 

$ 

600.00 

Corporate 

$ 

1000.00 


Benefits of membership include free admission to the Museum, a 
subscription to Image File, 10% discount in the Museum store, a 10% 
discount on Teich Archives research services, and a 10% discount on 
book and postcard reproduction sales. 












BRINGING THE WORLD HOME 

By Katherine Hamilton-Smith 



The Eiffel Tower postcard produced for posting at the summit of the Tower in 1889. Over 32 million people attended the six-month-long Paris Exposition Universal in 
1889. Private Collection. 


Paris. Spring. 1889. After the spring of 
that year, Paris would never be the same 
again. For on May 15th the Eiffel Tower 
was opened to the public, and from that 
day to this, postcards of the Tower and its 
environs have been purchased in the mil¬ 
lions.' 

The Eiffel Tower was the premier attrac- • 
tion of the Paris Universal Exposition of 
1889, which celebrated the one hun¬ 
dredth anniversary of France's recovery 
from the defeat of the Franco-Prussian 
War. Scorned as a monstrosity by artists 
such as Alexandre Dumas and Guy de 
Maupassant, and feared as a potential 
hazard by residents near the Champ de 
Mars, who worried that it would actually 
topple over onto their houses, the Tower 
was welcomed with unabashed wonder 
and delight by the 32 million visitors to 
the Exposition. 

Paris teemed with people that year — 
some 200,000 visitors every day during 
the six months of the Exposition. De 
Maupassant describes the bustle of the 
city in those days: 

"Beginning in early morning the streets are 
already full, the sidewalks flowing with 
crowds like swollen streams. Everyone is 
heading to the Exposition or is coming 
back from it or returning again to it. In 
the streets the carriages form an unbroken 


line like cars of a train without end. Not a 
single taxi is free, no driver will consent to 
drive you anywhere but to the Exposition. 
Besides, the only customers they want are 
the flashy foreigners. Impossible to find a 
table in a restaurant, and friends no 
longer dine at home. When invited, they 
accept only on condition that it may be 
for a banquet on the Eiffel Tower. As if 
obeying a general order, they invite you 
there every day of the week for either 
lunch or dinner." 2 

Though it is only 109 years ago, the Eiffel 
Tower was then an attraction of the most 
major proportions — at that time, the 
tallest structure made by human hands. 
When anticipating an ascent, people 
actually took precautions. Special outfits 
for women were devised which had a 
convertible extra layer for the cooler tem¬ 
peratures of higher altitudes. One of the 
thrills of ascending the Eiffel Tower was 
purchasing and mailing a postcard from 
its 1,000-foot summit By today's stan¬ 
dards this seems a tame activity, but post¬ 
cards were a brand new phenomenon in 
1889. And the postcards of the Tower, 
printed by the newspaper te Figaro, 
launched for future generations the con¬ 
nection between postcards and experi¬ 
ence. "No one at the time could have 
realized that this was the idea that would 
make picture postcards so universally 
popular — the opportunity to write home 


with a cross marked on the picture and 
the words 'This is where I am just now'." ^ 
The message on an 1898 postcard sent 
from the Tower is typical: 

"June 7 898. Far above Paris — 900 feet 
— I send you a line. Sunday though it is 
we have ascended the Eiffel Tower; the 
views are simply magnificent. I never saw 
a town lying so far beneath one before. 

We have had our photo taken here — if 
good, you shall have one. Yours with love, 
Norman and Mabel." 

Bemidji, Minnesota. Summer. 1937. 

After the summer of that year, Bemidji 
would never be the same again. For that 
summer the 18-foot concrete statue of 
Paul Bunyan was installed permanently 
on its site by Lake Bemidji, and from that 
day to this, postcards of the statues of 
Paul and his companion Babe the Blue 
Ox have been purchased in the millions. 

The statues of Paul and Babe were origi¬ 
nally a project sponsored by the Bemidji 
Rotary to pay tribute to lumberjack her¬ 
itage in Minnesota. From such (tumble 
conceptual beginnings, who could have 
foreseen that the concrete duo would 
come to epitomize American roadside 
attractions; the giant fish, ice cream 
cones, and wiener-shaped hot dog stands 
that dot the country's highways. 
According to the Bemidji Chamber of * 
Commerce, in the 1950s and 1960s the 
Paul and Babe statues were the second 


















Floor to ceiling models of the Eiffel Tower and the Paul and Babe statues form the monumental 
entrance to the Lake County Museum‘s new exhibition "Bringing the World Home," inviting visitors to 
enter the world of travel, and through travel, the world of postcards. Exhibition concept drawing by 
Frank Madsen of the exhibit design firm Abrams Teller and Madsen (ATM) Chicago. 


most photographed site in the United 
States after Niagara Falls. Even today 
Bemidji —gateway to Minnesota's 
"Land of 10,000 Lakes" vacationland — 
finds its identity in the Paul and Babe 
statues. The e-mail address for the 
Bemidji Chamber of Commerce is 
cbemidji@paulbunyan.net. 

Art historian Karal Ann Marling writes 
about American roadside sculpture in 
The Colossus of Roads: Myth and Symbol 
along the American Highway 4 
"Regardless of its particular purpose, the 
colossus [such as the Paul Bunyan statue! 
is always a place in itself — a stopping 
place in lime where the everyday rules of 
reality are suspended and an idyllic 
dream commences. Grotesque scale 
demands a pause — for edification, for 
commerce, or for the fantastic fun of it." 

Wauconda, Illinois. Autumn. 1999. 

After the fall of that year, the Lake 
County Museum will not be the same 
again. For in autumn 1999 the Museum 
will open the 2,500 square foot perma¬ 
nent exhibition "Bringing the World 
Home," which tells the story of the his¬ 
tory and significance of postcards in the 
twentieth century. Floor to ceiling models 
of the Eiffel Tower and the Paul and Babe 
statues form the monumental entrance to 
the exhibition, inviting visitors to enter 
the world of travel, and through travel, 
the world of postcards. 

The 18-foot Paul and Babe are hardly 
the 1,000-fool Eiffel Tower any more 
than Bemidji is Paris, but as icons of 
travel they have a similar symbolic sig¬ 
nificance. Uncountable millions of post¬ 
cards of both sites have been purchased 
and sent Uncountable billions more 
postcards of the world's attractions — 
the great Pyramids at Giza, the Empire 
State Building, or London's Houses of 
Parliament — have documented the 
world and people's individual experi¬ 
ence of it. 

Artist Richard Carline suggests why the 
practice of sending postcards he la such 


strong appeal in the early part of the cen¬ 
tury, "The posting of a card, which bears 
the picture of the edifice or mountain, 
carries permanent and irrefutable proof 
of (the experience!. Upon arrival, (travel¬ 
ers] immediately repair to the postcard 
stall, unable to relax until they have 
recorded their arrival for the.benefit of 
their friends and relations." ^ While the 
atmosphere is perhaps not so frantic, 
travelers still buy postcards for exactly the 
same reasons today as at the turn of the 
century — to say "I am here" and "Wish 
you were here" and "Isn't the world 
amazing?" 

Arguably, postcards are the only standard¬ 
ized format of visual information about 
the twentieth century. Everything else 
varies, but postcards were in 1889, and 
still are today, small rectangles of card¬ 
board with an image, a message, and a 
stamp. □ 


Notes: 

1 The Exposition was actually opened 
on May 6,1889 but the Eiffel Tower 
itself was not open to the public until 
nine days later on May 15th. At 

11:50 a.m. that morning, Gustave 
Eiffel himself, the designer and engi¬ 
neer of the Tower, wrote , "Ten min¬ 
utes to twelve, May 15,1889. The 
tower is opened to the public. At 
last!" 

2 Joseph Harriss. The Tallest Tower: 
Eiffel and the Belle Epoque. Boston. 
Houghton Mifflin, 1975. p 125. 

3 Richard Carline. Pictures in the Post: 
The Story of the Picture Postcard. 
Philadelphia. Deltiologists of 
America, 1971. p 44. 

4 Karal Ann Marling. The Colossus of 
Roads: Myth and Symbol along the 
American Highway. Minneapolis. 
University of Minnesota Press, 1984. 
p101. 

5 Carline, p 44. 


You Can Help 

The exhibits for the Curt Teich 
Postcard Archives will be the largest 
public exhibits of postcards in the 
United States. A capital campaign is 
in place to raise the balance of the 
money needed to design and build 
them. 

In April, $12,000 was received for the 
exhibit campaign from the 
International Postcard Association 
(IPA). The I PA was a postcard collec¬ 
tor/dealer organization, begun in the 
1980s, which sponsored postcard col¬ 
lecting exhibits and shows around the 
country. It also produced a publication 
of interest to those in the hobby. 

When the IPA was dissolved in 1996, 
the 450 members were polled and an 
agreement was reached to make this 
major donation to the Teich Archives 
for the new postcard exhibits. 

A $40,000 grant from the Illinois 
Department of Tourism was also given 
to support building these exhibits. The 
Tourism Department sees the exhibits 
as a draw for travellers, being the only 
exhibits of their kind in the country, as 
well as highlighting the Teich Archives, 
which is internationally known. 

Any contribution is greatly appreciat¬ 
ed, however large or small. If you 
have questions or comments about the 
exhibits, call Katherine Hamilton- 
Smith at (847)526-8638. To support 
the Postcard Exhibits Campaign with a 
donation, please use the enclosed 
form. 


Thank you to all 
our Contributors 

We would like to thank all our members 
for their support of the Curt Teich 
Postcard Archives. The Teich Archives is 
the largest public collection of postcards 
and related materials in the United 
States. Member's contributions aid in the 
ongoing effort to preserve the postcards 
by providing the proper storage for new 
materials which are accepted into the 
permanent collection. We would like to 
especially thank the following: 

New Members 

Sarajane Avidon 
John Carnahan 
Kathi Doak 
Barbara George 
Henry Heckler 
Bobie Heisterkamp 
Patricia Kennedy 
Alan LeMay 
John Prip 
Martin Shapiro 

State Historical Society of Iowa 
Leonard and Susan Teich 
Donald F. Wood 









Contributing 

Frances E. Parker 
Robert and Camille Rudy 

Sustaining 

Henry Feldman 

Life 

James R. Powell 
Louise D. Hall 

We would also like to thank the following 
people for their recent donations to the 
library: 

Touring Tennessee 
Ridley Wills, Jr 

The Century Club Memorial Acquisition 
Fund, established by postcard dealer and 
author Susan Brown Nicholson, will grow 
into an endowment from which the Teich 
Archives can extract funds to make pur¬ 
chases of postcards and related materials 
for the collections. Donations to the fund 
begin at $100. 

For more information about membership 
opportunities or the Century Club 
Memorial Acquisition Fund, please call 
(847)526-8638. □ 

Model A to Z28 
Rolls On 

The exhibition, Model A to Z28: 
America's Love Affair with the Road, has 
been extended to run through the end of 
December 1998 in the Lake County 
Museum's gallery. The exhibit explores the 
impact of the automobile on American 
culture — from the growth and spread of 
suburbia to the evolution of drive-in facili¬ 
ties for movies, restaurants, banks, funeral 
parlors, and wedding chapels. 

Model A to Z28 features more than 200 
postcards from the Curt Teich Postcard 
Archives relating to gas stations, auto sup¬ 
plies, various makes of autos and motorcy¬ 
cles, drive-in facilities, and racing. Other 
highlights include a multimedia kiosk fea¬ 
turing another 200 images of Route 66. 
Visitors can stop in any of the eight states 
to see postcards of main streets, restau¬ 
rants, motels, bridges, and scenery along 
the route. A mini drive-in theater pro¬ 
vides a place Lo relax on authentic car 
seats while watching auto related videos. 

A mural behind the seats gives the visitor a 
sense of being in the middle of the action 
at a 1950s outdoor theater. 



V/ew of the gallery in the Lake County Museum. The tem¬ 
porary exhibit , Model A to Z28 has been extended 
through December 1998. Curt Teich Archives. 1998. 


Vintage cars are also on exhibit in the 
gallery. June through August will feature a 
1911 Empire and a 1910 Overland. 
September and October will be 
Motorcycle Months with many different 
makes of vintage motorcycles. The third 
annual Motorcycle Heritage Run will start 
at the Museum with a continental break¬ 
fast on Sunday, October 18, 1998. 

For more information about Model A to 
Z28 or the Motorcycle Heritage Run, 
please call (847) 526-8638. □ 

Postcard Art 
Competition/ 
Exhibition '99 

The Lake County Museum's Curt Teich 
Postcard Archives and the Cuneo Museum 
and Cardens of Vernon Hills, Illinois are 
currently planning Postcard Art 
Competition/Exhibition '99, an event dedi¬ 
cated to the American picture postcard. 
This exhibit, celebrating the postcard as art 
and as visual document, will be the third 
exhibit in this series but the first collabora¬ 
tive event between these two local cultural 
institutions. 

The competition will be open to artists 18 
and older working in any two dimensional 
medium reproducible by photographic 
process. The artwork must be 4"x6" and 
matted in a window mat cut in an 8"x10" 
matboard. The artwork will be judged on 
creativity, technical expertise, content and 
the ease with which the design can be 
reproduced in the postcard format. 

There will be twelve winning designs, each 
underwritten by a $150 patron's purchase 
award. Each of the winning artists will be 
eligible for additional Awards of 
Excellence. Twenty-four merit award win¬ 
ners will also be chosen and included in 
the exhibition. These works will be avail¬ 
able for purchase by the general public. A 
set of reproduction postcards will be made 
from the winning entries to be sold as a 
fundraiser for both institutions. 



Tribute to Teich 

Foundation 

President 

Roger P Eklund, president of the Curt Teich 
Foundation, passed away on January 28, 
1998. Mr. Eklund had been instrumental 
in the formation and nurture of the Curt 
Teich Postcard Archives since 1980, when 
the idea of making the Teich Company 
collection public was first conceived. 

A native of Chicago's north shore, Mr. 
Eklund received a bachelor's degree from 
Harvard University in 1953 and a law 
degree from Harvard Law School in 1956. 
He joined his father's law practice in 
Chicago in 1958, later forming the law 
office of Eklund and Eklund, which spe¬ 
cialized in probate, real estate, corporate, 
tax, and banking. 

Roger Eklund's association with the Teich 
family began with his father and continued 
after his father's death, culminating with 
the management of the Teich Foundation 
and its involvement with the Teich 
Archives project. Over the course of fif¬ 
teen years, the Foundation has given near¬ 
ly $1 million to the people of Lake County 
for support of the Museum's Curt Teich 
Postcard Archives. Even today, the 
Foundation continues to make an annual 
gift of $20,000 to support the Archives 
budget. 


Deadline for entering the competition is 
November 1, 1998. The exhibit will open 
at the Lake County Museum in spring of 
1999 and later in the year at the Cuneo 
Museum and Gardens. The exhibit will 
also travel to various galleries and exhibit 
sites throughout 1999. This exhibit is an 
opportunity for the Lake County Museum 
and the Cuneo Museum and Gardens to 
share resources, knowledge and expertise, 
to broaden the experience of each other's 
members and audience, and to expand 
their public dimension. 

For more information on submitting art¬ 
work or becoming a sponsoring patron 
contact Debra Gust at the Curt Teich 
Postcard Archives at (847) 526-8638. □ 


"He was very much interested in educa¬ 
tion all his life. He felt that it was a way 
of advancing society, and he felt education 
was one of the first things on which we 
ought to work," said his son, Christopher. 
This emphasis showed clearly in all his 
dealings with the Museum. He cared 
greatly about the work of the Archives and 
about the Foundation's support of it. 

Roger Eklund was a thoughtful, intelligent, 
gentle, and kind person who should be 
revered by all who care about the Lake 
County Museum, the Curt Teich Postcard 
Archives, and the role of museums and 
education in society. And he will be lov¬ 
ingly remembered and missed by the 
Museum staff with whom he worked 
directly. □ 
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Blodgett's Bonnets: 

The Remarkable Work of One Postcard Artist 

By Meredith jones 



Many of Bertha Blodgett's cards, greeting cards as well as postcardshad a Christmas theme, and her postcards often depicted children playing outside. The Christmas postcard 
became fashionable, due to the popularity of postcards and the reduction in postal charges. Postcard courtesy of the Andreas Brown Collection. Ca. 1910. 


Artist-designed postcards have been a 
prevalent influence on postcard history 
since the turn of the century. French 
artists began preserving their lithographs 
on postcards during the late 1890s, 
prompting a flurry of artists, from many 
different genres, to create their art in 
postcard form. Among these were popu¬ 
lar European artists like Alphonse Mucha, 
whose designs featured dominant nature 
figures in intricate detail. There were 
popular American artists, like Rose 
O'Neill, whose "Kewpie" children, a vari¬ 
ation of the word cupid, were created in 
1909. And there were relatively unknown 
artists, like Bertha Blodgett, whose 
designs are rarely chronicled in postcard 
publications. The Andreas Brown 
Collection, on loan to the CurtTeich 
Archives, reveals a lifetime of Blodgett's 
work and her interests as an artist and a 
writer. 

Bertha Blodgett was an artist whose 
unique postcard style represents children 
and childhood, primarily little girls, in 
long, flowing skirts and grandly decorated 
poke bonnets. Her artistic background 
involved intensive formal training, yet her 
artwork seems effortless; a myriad of 
flowing ribbons and blooming flowers. 
The Andreas Brown Collection includes 
6 forty-three individual and duplicate sets 


of her postcards, cutouts, name plates 
and personal holiday greetings. While her 
postcard work was sold in the public sec¬ 
tor, many of her name plates and 
Christmas Greetings were designed for 
family and friends. 

Bertha Eveleth Jones was born September 
7, 1866, in North Bridgewater, 
Massachusetts, now Brockton. She spe¬ 
cialized in art at Wellesley College in 
Massachusetts and graduated in 1889. 
Upon graduation she took a job teaching 
art at the State Normal School in 
Cortland, New York and later married 
Edward Dwight Blodgett on June 13, 
1894. Edward was managing editor of the 
Cortland Standard , a daily newspaper 
and remained so until his death in 1926. 
Soon after their marriage she became 
quite active in community affairs. When 
the New York Department of Education 
began requiring the teaching of local his¬ 
tory in secondary schools, Blodgett wrote 
a children's book titled Stories of 
Courtland County for Boys and Girls , pub¬ 
lished in 1932. It was for her work as an 
author, not as an artist, that most 
Cortland and surrounding area residents 
knew her name. 

Blodgett's trademark initials were B.E.B. 
for the majority of her art career 


although she also used B. B. for a time 
before World War i. The designs 
Blodgett sold to be used for postcards 
were primarily holiday themes, concen¬ 
trating on Easter, Valentine's Day and 
Christmas. Blodgett's earliest work 



Blodgett's first postcard was this Easter Greeting 
showing a girl in a grand, flowing bonnet. Many of 
the verses that accompany the art work were written 
by Blodgett. Postcard courtesy of the Andreas Brown 
Collection. 1910. 









included hand-painted oils and water 
color sketches except for a few silhou¬ 
ettes done with black and white inks. She 
was an accomplished poet, and many of 
the verses that accompanied the artwork 
were her own. Blodgett had plates of her 
work made at the Cortland Standard 
printing department and she reproduced 
the cards in large quantities. There was a 
demand for her work in Boston, New 
York and Detroit, and she sold them as 
rapidly as she could produce them. 

Bertha Blodgett was not the only postcard 
artist known for her youth depictions. 
Rose O'Neill's Kewpies started a wave of 
additional products, like Kewpie dolls, 
that entertained children during the 
Great Depression. Postcards showing chil¬ 
dren, particularly those signed by the 
artist, have reached a staggering populari¬ 
ty in the collectors field. Their appeal 
seems to concentrate more on the origi¬ 
nality of the artwork rather than on the 
quality of the printing process. A simple 
nostalgia for the past must also be a con¬ 
tributing factor to their popularity. 

The poke bonnets that adorn many of 
Blodgett's young female characters are 
her signature style. Her first postcard was 
an Easter Greeting displaying a single girl 
in a grand, flowing bonnet with an Easter 
phrase below. One of these cards in the 
Brown Collection is unique. It was sent 
by Blodgett herself to a friend. It reads on 
the back, "How do you like my postal 
card? My first effort for the general mar¬ 
ket. I made a dozen for Easter. Bertha 
Blodgett. Cortland." Another Easter post¬ 
card illustrates her love for ornamentation 
and flowers. The bonnet is tremendously 
large, too large to ever be worn, but 
Blodgett's artistry romanticizes the scene 
and allows one's eyes to concentrate on 
the beauty of the bonnet itself and not its 
disproportionate size. 



If hyearts were, like- bor\r>ets, 
Tied or\ witt\o bow. 


I woo Id tic you so T»$t\tly, 
oXou ryever could ©o. 


Grandly decorated poke bonnets was the signature 
style of Blodgett's young female characters. Her post¬ 
cards were mainly holiday themes centering on 
Easter, Christmas, and Valentine's Day. Postcard 
courtesy of the Andreas Brown Collection . Ca. 7970. 

Blodgett. "The Greetings of the Season" 
Christmas postcard brings home the 
warm feelings of winter play. With the 
popularity of the postcard near the turn 
of the century, the Christmas postcard 
became fashionable, primarily due to the 
reduction in postal charges by nearly fifty 
percent. A considerable percentage of 
Blodgett's cards, greeting cards as well as 
postcards, had a Christmas theme. 

Blodgett's art work found its way into her 
first children's book titled Let's Go 
A-Mazing. Lead Pencil Labyrinth's for 
Young and Old published by G. R 
Putnam's Sons in 1927. This book was so 
successful she designed a second one, 
but when it was complete no publishers 
could afford to produce color printing in 
the Depression years. 


The depiction of children playing in out- when Bertha Blodgett selected samples 

door scenes was also a popular theme for Q f her work for a file in the Wellesley 



A postcard written by Blodgett to a friend reads, "How do you like my postal card? My first effort for the general 
market. I made a dozen for Easter." Postcard courtesy of the Andreas Brown Collection. 1910. 


College Library, she did not include any 
of her postcard designs. Her daughter 
Eleanor wrote of her pre-World War I 
work, "[They did] not have the versatility, 
the grace, the finish of her later work." 
She chose pieces that were hand-painted 
to submit to Wellesley, rather than post¬ 
card work completed by printer's inks. 

In 1940 she moved to Hempstead, Long 
Island to live with her daughter. Later that 
year she died of a heart attack while visit¬ 
ing friends in Cortland at the age of 74. 
Bertha Blodgett is not one of the better 
known artists who created work for post¬ 
cards, but her style and signature repre¬ 
sentations of children remind us of days 
gone by, and the whimsical happiness 
that so often surrounds our holiday sea¬ 
sons. □ 


Meredith Jones is a former Graduate 
Intern at the Lake County Museum. She is 
currently studying for her Master of Arts in 
Teaching in Elementary Education at 
National-Louis University. She is pursuing 
a career in Museum Education. 


How to find it in the 
Teich Archives... 


The following subject headings from 
the Teich Archives' computer index 
may be searched for topics related to 
this article: 

ARTIST, SIGNED/Ellen Clapsaddle 
ARTIST, SIGNED/Maud Humphrey 
ARTIST, SIGNED/Reg Manning 
ARTIST, SIGNED/Lon Megargee 
ARTIST, SIGNED/Rose O'Neill, kewpies 
ARTIST, SIGNED/Charles M. Russel 
ARTIST, SIGNED/F. Smith 
ARTIST, SIGNED/Gilbert Stuart 
ARTIST, SIGNED/Milt Youngren 
ARTIST, SIGNED/Miscellaneous 

HOLIDAYS/Armistice Day 
HOLIDAYS/Birthday 
HOLIDAYS/Christmas 
HOLIDAYS/Decoration Day 
HOLIDAYS/Easter 
HOLIDAYS/Fourth of July 
HOLIDAYS/Halloween 
HOLIDAYS/Labor Day 
HOLIDAYS/Leap Year 
HOLIDAYS/May Day 
HOLIDAYS/Miscellaneous local 
HOLIDAYS/Miscellaneous national 
HOLIDAYS/Mother's-Father's Day 
HOLIDAYS/Name Day 
HOLIDAYS/New Years 
H O LI DAYS/Than ksgi vi n g 
HOLIDAYS/Valentine's Day 
HOLIDAYS/Veteran's Day 













BOOK REVIEW 



The American Drive-In Movie Theatre 
Don and Susan Sanders (Osceola, Wl: 
Motorbooks International, 1997) lllus., 
bibliography 160 pp. ; $29.95 


By Rebecca Shiffer 

Rebecca Shifter's review of The American 
Drive-In Movie Theater, was originally 
printed in the Society for Commercial 
Archeology's (SCA) SCA Journal, Fall 
1997. SCA is the oldest national organiza¬ 
tion devoted to the commercial built envi¬ 
ronment. The Society's goal is to promote 
public awareness and understanding of 
roadside development such as diners, gas 
stations , tourist cabins, motels, drive-ins, 
bus stations, significant highway routes , 
movie theaters, and other recreation facil¬ 


ities. The Society participates in projects 
of documentation, education, advocacy, 
and conservation. 

Most of us reading this journal can relate 
a story or two about trips our families 
took when we were children and young 
adults, trips that made a lasting impres¬ 
sion as that young person grew to 
become an SCA member. 

One of my roadtrip memories is passing 
the Camden, New Jersey, site of the 
world's first drive-in theater each time my 
family traveled from Pennsylvania to New 
Jersey to visit my grandparents. Actually, 
this only became a seminal commercial 
archeology experience in retrospect, 
because I was totally unaware of the his¬ 
tory of the site at the time! By then a 
Colonial Revival style A & P grocery store 
had replaced the drive-in theater, and 
only much later did I learn that this was 
where motorists first parked to see 
movies under the stars. I was intrigued 
and have been photographing and inves¬ 
tigating drive-in theaters ever since. 

Drive-in movie theaters are coming into 
their own among roadside building types. 
Diners, gas stations, and motels have 
been the subject of a number of books 
over the last decade, but Don and Susan 
Sanders' book is only the second on 
drive-ins. The Sanders' book is a series of 
snapshots of significant moments in the 
history of the drive-in theater by two of 
its most appreciative fans. The text is very 
readable and accessible, if sometimes 


bordering on being too folksy, and the 
illustrations are outstanding. Each chapter 
treats an era in the history of the drive-in 
theater - the earliest years, the post- 
World War II boom, the decades of 
decline, and the very recent resurgence 
of drive-in popularity. 

This snapshot approach results in a some¬ 
what uneven treatment of the subject. For 
example, the evolution of sound systems 
from the public-address format, to in-car 
speakers, and then to radio sound is 
described in detail. The snack bar and the 
ever-present problem of bugs also receive 
extensive consideration. However, 
CinemaScope, the technological develop¬ 
ment that had the single most visible 
impact on the physical plan of the drive-in 
theater, is mentioned only in passing. 
Screens had to be widened to present 
movies filmed in CinemaScope, leading to 
a wave of screen tower alterations. 
Awkward wings sprouted from the sides of 
many architecturally and graphically hand¬ 
some screen towers, while others were 
simply replaced with the newer screens 
supported by steel scaffold-like structures. 

Some odd factual errors stand out in the 
narrative. More than once the authors 
claim that high insurance costs have led 
to the demise of hamburgers and french 
fries at the drive-in. Based on a personal 
random sample this past summer, that 
cholesterol-rich duo are still very much a 
snack bar staple. Most glaring to this 
reader was the statement that the Airline 
Drive-In sign, St. Charles, Missouri, is a 
National Historic Landmark. While it may 
be a local or state landmark, it is 



Original photograph for the drive-in theater in Phoenix, Arizona The postcard was used in a new hook, The American Drive-In Movie Theatre, which chronicles significant moments 
8 in the history of the drive-in theater. On the back of the card, the owner claims this theater is the " world's finest cinema auto amphitheatre.' Curt Teich Archives 6BH2550. 1946. 









not a National Historic Landmark, a des¬ 
ignation granted by the National Park 
Service. 

The authors mined some rich original 
sources, including the Pacific Theatres 
archives, period publications, and several 
personal collections, and the resulting 
range of both historic and recent images 
is impressive. My particular favorites are 
the 1954 New Yorker cover (p. 67) and 
the Disney publicity shot of a theater 
filled with Volkswagen Beetles watching 
the onscreen antics of fellow Beetle 
Herbie the Love Bug in the movie of the 
same name (p. 130). 

SCA readers glean travel ideas from 
books such as this one, but the Sanders' 
give their fellow travelers few clues. Too 
many of the images are identified only by 
the name of the theater, omitting any 
mention of its location and at least a gen¬ 
eral idea as to the date of the picture. 
Without this information, it is difficult to 
determine whether the book has a 
national or a regional focus, but my sense 
is that the theaters shown are, or were, 
mostly in the South and the West 

The full-color renderings of Jack Vogel's 
theater designs are a highlight of the 
book, and many are displayed across two 
pages as they well deserve. Given the 
extensive use of these illustrations, I was 
disappointed to find very little informa¬ 
tion about this architect/engineer in the 
text. The wonderful renderings left me 
wanting to know more about the design¬ 
er and his reflections on the rise, decline, 
and resurrection of the drive-in theater. 

Unfortunately, the book suffers from the 
same disjointed design that plagues other 
books from this publisher. Particularly 
quirky is the placement of vignettes high¬ 
lighting specific people or moments in 
drive-in history, which are inserted direct¬ 
ly into the text, forcing the reader to page 
back and forth in order to read a chapter 
from beginning to end. 


The book includes an amazingly thor¬ 
ough Acknowledgments section, includ¬ 
ing credit to ghost writer Jon Boken- 
kamp, producer of the recenl video, After 
Sunset: the Life and Times of the Drive-In 
Theater. The brief Bibliography is useful 
and includes a much-appreciated men¬ 
tion of the Society for Commer¬ 
cial Archeology. 

This reviewer's recommendation is that 
drive-in theatre fans and roadside enthusi¬ 
asts will want to add this book to their 
library. Readers seeking a comprehensive 
history of the drive-in theater should 
revisit Kerry Seagraves 1992 book 1 , which 
was criticized in some quarters for not 
having enough illustrations. The Sanders' 
book more than makes up for the previ¬ 
ous lack of visual materials and is a wel¬ 
come addition to the growing literature of 
l he roadside. □ 


Notes 

1. Drive-in Theaters , A History From Their 
Inception in 1933 (Jefferson. NC: 
McFarland & Company, Inc., 1992). 


Rebecca Shiffer is an architectural histori¬ 
an with the National Park Service, 
Washington, DC. She is a Past President 
of SCA. 



CATALOGING 

NOTES 

By Christine Pyle 

"Notes from the Research Desk" and 
"Cataloging Notes" appear in alternate 
issues of Image File. The two features 
focus on the use of and access to materi¬ 
als in the Teich Archives . 


Twenty-two percent of the American 
public is on-line, and more than three 
million sites are in existence on the 
World Wide Web today, including thou¬ 
sands of museum sites. The Lake County 
Museum has taken the first step to creat¬ 
ing a presence on the Web. Basic infor¬ 
mation — hours of operation, fees, and 
location — and a brief description of the 
Curt Teich Postcard Archives has been 
available on the Web for the past year. 
The goal for the coming summer is to 
add more substantive material about the 
Museum's Teich Archives. Information 
will be added on how to research in the 
Teich Archives, a guide for dating Curt 
Teich postcards, the complete Subject 
Description Headings list used by the 
Archives, and descriptions of the 
Archives' significant holdings. 

The Teich Archives will start by adding 
the complete Subject Description 
Headings, and then, evenutally, add posl- 
card images as examples of the subjects. 
For instance, the subject SPORTS/ 

Roller Skating might show a 1938 adver¬ 
tising postcard for the Chicago Roller 
Skate Company. Information on purchas¬ 
ing photocopies, slides, or prints of any 
images used on the Web page will be 
included. 

Because the Lake County Museum is a 
department of the Lake County Forest 
Preserves which is affiliated with the 
County of Lake, the Museum's web page 
is found under the county's web site at: 

http://www.co.lake.il.us/forest/educate.htm 

As more people have access to the World 
Wide Web, having a museum that is 
electronically accessible is almost as 
important as keeping the museum build¬ 
ing open to the public, or making the 
collections available to researchers. It 
allows the museum's resources to be 
available to the casual visitor or the schol¬ 
ar at their convenience and at the level 
they want to access the information. 

We welcome any comments on the page, 
or ideas for information to include in the 
future. The e-mail address for the Teich 
Archives is teicharc@nslsilus.org. □ 



Postcard used in the Sanders' book on drive-in theaters. The back of this card asks the question, "Why the Outdoor 
Theatre?" It then explains why"...In the Outdoor Theatre there's no walking to the box office, no waiting for seats, 
no climbing over people in the dark...Get in your car, come as you are." Curt Teich Archives 98H1132. 1949. 







The Round-Up Drive-In Restaurant in Las Vegas, Nevada, was used in the book, The Art of the Hamburger. This 
cookbook includes more than 75 recipes for burgers along with a nostalgic look at hamburger lore and memorabilia. 
Curt Teich Archives 4CK1747. 1954. 


INDICIA 

Images from the Curt Teich Archives are 
included as illustrations in many and 
varied publications. Indicia is an annotated 
"booklist" of recent publications and exhi¬ 
bitions in which Teich Archives images 
appear. 

□ Sanders, Don and Susan. The 
American Drive-In Movie Theatre. 
Osceola, Wisconsin: Motorbooks 
International, 1997. 159 pages, illus¬ 
trated. ISBN 0-7603- 0425-4. 

The American Drive-In Movie Theatre 
relives the magic and excitement of 
the drive-in experience through rare 
photographs, lively texl, and enter¬ 
taining personal stories. Three Teich 
postcards of drive-ins help to illustrate 
the text. See book review beginning 
on page 8. 

□ Wolf-Cohen, Elizabeth. The Art of the 
Hamburger. Edison, New Jersey: 
Chartwell Books, 1996. 91 pages, 
illustrated. ISBN 0-7858-0704-7. 



What seems at first blush to be a nos¬ 
talgic look at hamburger lore and 
memorabilia, The Art of the 
Hamburger is actually a cookbook 
including more than 75 classic and 
contemporary recipes for burgers. 
Arranged by region to make the most 
sense of local styles and ingredients, 
the recipes suit every taste and occa¬ 
sion, from the traditional beefburger 
to the trendy tuna burger with Wasabi 
mayonnaise. 

The cookbook is introduced by a 
short section on the history of the 
hamburger written by diner historian 
Richard J.S. Gutman, who cautions 
that, "Although the ham burg steak 
appeared on New York's Delmonico's 
restaurant menu as early as 1834, it 
wasn't until the beef was sandwiched 
between bread slices that the ham¬ 
burger was born." 

Six Teich Archives postcards of ham¬ 
burger joints from Nebraska to New 
10 Jersey are used in the book. 


□ Annual Report for 1997 for the Tax- 
Exempt Bond Fund of America. 25 
pages, illustrated. 

The Tax-Exempt Bond Fund of 
America is one of 28 mutual funds in 
the American Funds Group, managed 
by Capital Research and Management 
Company. The goal of the fund is to 
realize a high level of tax-free current 
income, consistent with preservation 
of capital, through a diversified portfo¬ 
lio of municipal bonds. The theme of 
the 1997 Annual Report is Route 66, 
which explains the use of several 
Teich Archives postcards related to the 
historic highway. 

□ Goldfield, David and others. The 
American Journey: A History of the 
United States. Upper Saddle River, 
New Jersey: Prentice Hall, 1998. 

1,037 pages plus appendix, glossary, 
and index, illustrated. ISBN 0-13- 
652033-2. 

The American Journey is a college- 
level textbook which introduces the 
reader to key features of American 
political, social, and economic history. 
Organized in a straightforward 
chronological manner, the book gives 
prominent coverage to the West and 
South, and highlights the importance 
of religion in American history. It 
traces the emergence of distinctly 
American ideals, and the way the 
conflict between those ideals and 
reality has shaped our nation's devel¬ 
opment. 

One Teich Archives postcard of 
pineapple harvesting in Hawaii at the 
turn of the century is used in chapter 
24 entitled Creating an Empire, 
1865-1917, to illustrate the influence 
of sugar and pineapple planters in the 
placement of Hawaii in the American 
system. 


□ Kruty, Paul. Frank Lloyd Wright and 
Midway Cardens. Chicago and 
Urbana, Illinois: University of Illinois 
Press, 1998. 252 pages, illustrated. 

ISBN 0-252-02366-8. 

Built in Chicago in 1914 {and demol¬ 
ished in 1929), Frank Lloyd Wright's 
Midway Gardens was a concert garden 
which included an indoor restaurant 
and dance hall, a five-tiered outdoor 
summer garden with band shell, a tav¬ 
ern, and a private club. It was a work 
of art on the grandest scale, uniting all 
the arts in an architecture of pleasure. 
Wright himself created its furnishings, 
china, and graphic designs and embell¬ 
ished its walls with patterned orna¬ 
ment, sculpture, and murals. 

In this lavishly illustrated volume, the 
first to focus solely on the gardens, 

Paul Kruty traces the project's history 
and argues that its complex design 
and extensive use of decoration were 
the first unmistakable examples of a 
change in style and approach that 
were to characterize Wright's work for 
the following fifteen years. 

Three Midway Gardens advertising 
postcards, published by the Teich 
Company in 1914 when the gardens 
were newly opened, are included in 
the book's introduction. 

□ "Kelly Kelly." Warner Brothers 
Television Network. 1998. 

Shelly Long, of "Cheers" fame, creates 
another indelible character as the star of 
the new Warner Brothers comedy 
"Kelly Kelly," which airs this spring 
across the country. Ms. Long plays an 
accomplished literature professor whose 
life's passions were forged by her love 
of the English novel. Her romantic 
notions are thrown into high relief 
when she falls in love with a vital, hand¬ 
some fire captain (played by Robert 











Hayes), who happens to be the wid¬ 
owed father of four children. As 
their courtship speeds toward mar¬ 
riage, his 13-year-old daughter and 
three sons (ages 16, 12, and 5) are 
less than thrilled at their dad's 
romantic extravagance. The kid's 
reactions range from indifference to 
bedevilment of their step-mom-to- 
be. Long and Hayes are challenged 
to demonstrate how delicious love 
can be when it conquers all. 

Images from the Teich Archives were 
used to create the idyllic college 
town for the show's opening 
sequence. 

□ Marci Alborghetti, "The Balmy 

Betrayal of Bob Frost/' Hemispheres 
(the in-flight magazine of United 
Airlines) (January 1998) 87-89. 



In "The Balmy Betrayal of Bob Frost" 
author Marci Alborghetti, a native 
New Englander and survivor of many 
a bleak and frigid winter, writes 
about her startling discovery that 
beloved poet Robert Frost was a 
"snowbird" who wintered in Key 
West. Strains of Frost's signature 
poem "Stopping by Woods on a 
Snowy Evening" are evidence of his 
reputed ardor for the winter season: 

Whose woods these are i think I 
know. 

His house is in the village, though; 

He will not see me stopping here 
To watch his woods fill up with 
snow. 

Yet Alborghetti asks if this could be 
closer to the truth: 

If winter winds gave Frost a chill 
He bolted when he'd had his fill. 

The darkest evening of the year, 

He lounged in Margaritaville! 

As the tale unfolds, we learn that the 
situation is not as black as it first 
appeared, since Frost did not begin 
wintering in Key West until 1945 
when he was nearly 70. This humor¬ 
ous article is introduced visually with 
a large letter "Greetings from Key 
West" postcard from tne Teich 
Archives. □ 


Renovation Reveals 
19th Century 
Structure 

Situated in two thousand acres of rolling 
parkland, the Lake County Museum's 
Archives Building houses both the Curt 
Teich Postcard Archives and the Lake 
County History Archives. The site itself — 
Lakewood Forest Preserve — was once 
Lakewood Farms, and the Archives Build¬ 
ing was once the summer residence of 
Lakewood Farms developer Malcolm Boyle. 

Beginning in 1937, Malcolm Boyle (1897- 
1958), a successful Chicago contractor, 
developed Lakewood Farms as a working 
farm and showplace with Guernsey cows, 
pigs, horses, extensive orchards, gardens, 
and grain production. Sixteen graceful 
white wood-frame buildings comprise the 
compound, including a stunning two-story 
barn with double brick grain silos. Most of 
the buildings still have the original weath¬ 
er vanes, each one styled to indicate the 
agricultural use of the building — a hen 
and chicks for the chicken house and a 
farmer on a tractor for the machine shed. 

A few of the buildings have an especially 
unusual detail — as a contractor, Boyle 
worked on the design of the Chicago sub¬ 
way system, and some of the Lakewood 
Farms buildings are sheathed with the 
same ceramic brick used in the subway. 

In 1968, Lakewood Farms was purchased 
by the Lake County Forest Preserves as 
one of its first major acquisitions. Today, 
Lakewood Forest Preserve totals 2,060 
acres and is home to the Forest Preserves' 
Operations Department as well as the 
Museum. 

This spring the Archives Building has 
undergone extensive renovations to 
accommodate for expanded public read¬ 
ing room space and additional storage 
space for Lake County History Archives 
materials. The renovations also include 



Ihe west facade of the A/chives Building slyowing the new 
ADA entrance ramp, faring renovation it was discovered 
that the core of the building dates between 1865 and 
1885. Photo courtesy of Jess Smith/PHOTOSMITH. 1998. 

the construction of new public restrooms 
and entrance ramps, to bring the building 
up to federal requirements associated with 
the Americans with Disabilities Act (ADA). 

When the old public restroom was dis¬ 
mantled, some of the unknown history of 
the structure was revealed. One of the 
original exterior walls included construc¬ 
tion materials and techniques dating to 
the years 1865 to 1885. Cut nails, one- 
inch-thick boards milled on a round saw, 
and two-by-four timbers with mortise and 
tenon joints typical of barn construction 
from this twenty-year span of lime were 
exposed. This discovery came as a sur¬ 
prise, because it had always been thought 
that the Archives Building dated to the 
late 1930s when Boyle was developing 
Lakewood Farms. Now it seems certain 
that some older structure exists at the 
core of the Archives Building. 

When renovations are complete at the 
end of the summer, it will be even easier 
for visitors and researchers to use the 
Museum's two archival collections. □ 



















The Museum is located about 40 miles northwest of Chicago in the 
Lakewood Forest Preserve, Route 176 and Fairfield Road, 
Wauconda, IL 60084 (847) 526-8638. 


The Curt Teich Company operated in Chicago 
from 1898 to 1974 as a printer of jx>stcards r 
advertising pamphlets and brochures, maps, 
blotters, and sundry other printed items. The 
company eventually became tl>e largest vol¬ 
ume producer of |>ostcards in the world. Over 
the Span of 76 years of business, Teich saved 
copies of everything his firm printed, includ¬ 
ing most of the original photographic layout 
work. In this way he established an industrial 
archives that now exists as the nucleus of the 
Curt Teich Postcard Archives at the Lake 
County Museum. It is the intention of the 
Museum to preserve this resource and to 
research and analyze the importance postcard 
views have for understanding the history of 
twentieth century America. 

IMAGE FILE is published by the Lake County 
Museum: Curt Teich Postcard Archives, which 
is a section of the Lake County Forest 
Preserves. ISSN-07430-7617. 

Image File provides a forum for discussions 
related to twentieth century culture. Articles, 
review essays, and news items will be consid¬ 
ered for publication. Guidelines for submis¬ 
sion of articles are available upon request by 
writing to the Publications Editor, Lake County 
Museum, Curt Teich Archives, Wauconda, IL 
60084. 

The Chicago Manual of Style 13th edition 
(Chicago, 1982) is used as the standard for 
style and footnote format. Decisions on man¬ 
uscripts will be rendered within four weeks of 
submissions i dim to leview books or sugges¬ 
tions of books to review are welcomed. 

Christine A. Pyle, Editor, Image File 

Subscription to Image File is a benefit of 
membership to the Curt Teich Archives. The 
Lake County Museum is a not for piofit 

agency. 

Lake County Museum, Lakewood Forest 
Preserve, 27277 Forest Preserve Drive, 
Wauconda, Illinois 60084, U.S.A. 
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